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 INTRODUCTION 

From attendance records to innovative  social and 

legacy projects , the IFF WomŜƴΩǎ ²ƻǊƭŘ CƭƻƻǊōŀƭƭ 

Championships 2025 (WFC 2025) raised the bar for the 

ŘŜƭƛǾŜǊȅ ƻŦ ǿƻƳŜƴΩǎ ŎƻƳǇŜǘƛǘƛƻƴǎ ƛƴ ŦƭƻƻǊōŀƭƭΦ Held in 

Brno and Ostrava, the event marked the return of the 

ǿƻƳŜƴΩǎ ²C/ ǘƻ ǘƘŜ Czechia after 12 years and made 

history with the first -ever final without the 

participation of Sweden or Finland . 

Helped by the performance of the home team which for 

the first time made it through to the final of the WFC, the 

event succeeded in capturing the attention of Czech 

floorball fans. The total attendance of 67,736 was 

significantly greater than at past editions of the ǿƻƳŜƴΩǎ 

WFC, while new records were also set for the attendance 

on the opening day and the final.  

With the improved sport presentation, a brand new 

trophy for the world champions and a robust marketing 

campaign, the WFC 2025 also succeeded with promoting 

ǿƻƳŜƴΩǎ ŦƭƻƻǊōŀƭƭΣ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ƛǘǎ ǎƭƻƎŀƴ άbƻ 

ǇƻǿŜǊ ƭƛƪŜ ǿƻƳŜƴ ǇƻǿŜǊέΦ Both spectators and athletes 

praised the event experience, with  the overall 

satisfaction level being on par with the highest rated  

ƳŜƴΩǎ ƻǊ ǿƻƳŜƴΩǎ ²C/ ƻƴ ǊŜŎƻǊŘΦ 

Driven by strong broadcast interest, record social media 

engagement, and a historic sporting outcome (with the 

Swedish women finishing outside the top three for the 

first time), the tournament established a new benchmark 

ŦƻǊ ŦǳǘǳǊŜ ŜŘƛǘƛƻƴǎ ƻŦ ǘƘŜ ǿƻƳŜƴΩǎ ²C/.

               ECONOMIC & TOURISM  

The direct economic impact of the WFC 202 י 5 is 

estimated to be in the region of Yő 89.1m όϵ3.7m). 

This figure considers visitor expenditure and 

organisational expenditure made specifically for the 

event within the host economy. 

 

 The event attracted a cumulative attendance of י

67,736 across the nine days of competition, 

recording a unique ticketed attendance of 15,076 

(excluding school children).  

 

 Visiting spectators and accredited participants י

contributed 15,341 bed nights across Brno and 

Ostrava. 

 

 The operational budget statement of the organisers י

reported a small deficit of Yő т43,233 όϵо0,606). 

Public funding accounted for 75% of all revenues, 

while ticketing and marketing revenues contributed 

a further 25% of income.

ECONOMIC & TOURISM 

ϵ3.7m Direct economic 
impact 

  

ϵ2.4m Total visitor 

expenditure 

  

67,736 Total attendance 

  

45,777 Tickets distributed 

  

15,341 Bed nights 
generated 
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               STAKEHOLDER EXPERIENCE  

 Spectators and athletes reported a very positive י

experience at the WFC 2025, with 95% of spectators 

and 96% of athletes stating that their experience 

was either good or very good. These are significantly 

higher scores than at the ǇǊŜǾƛƻǳǎ ǿƻƳŜƴΩǎ ²C/Σ 

and comparable with the best -ǊŀǘŜŘ ƳŜƴΩǎ 

tournaments based on historical evaluation data. 

 

 Spectators recorded the highest satisfaction ratings י

for the atmosphere during the competition  (98% 

positive), sports presentation (92% positive) , 

helpfulness of staff and volunteers, and event 

marketing (both 91% positive). 

 

 Athletes also praised the overall atmosphere (94% י

positive), with equally high scores given to the 

standard of venues and facilities (94% positive) and 

information provided to teams (90% positive). 
 

 

 

 

 

 

               IMAGE & REPUTATION  

 Both host cities were viewed positively by י

spectators and athletes, however, Brno received 

higher scores for its attractiveness and likelihood to 

recommend it as a tourism destination. 

 

 Brno was rated positively by 92% of spectators, with י

86% of them declaring that they would recommend 

visiting the city to friends and family. For Ostrava, 

these scores were 75% and 71%, respectively. 

 

 Importantly, the vast majority of local residents who י

attended the event were pleased about the fact that 

it was hosted in their cities , acknowledged the 

positive impact the event had and would like their 

cities to host more floorball events in future years. 

 

 

 

STAKEHOLDER EXPERIENCE 

95% Spectator         
event satisfaction 

  

96% Athlete              

event satisfaction 

 
% of athletes/spectators who rated their experience as 

good or very good 

IMAGE & REPUTATION 

92% Positive rating of 

Brno (spectators) 

  

75% 
Positive rating of 
Ostrava 

(spectators) 

 
% of spectators who rated Brno/Ostrava as a good or a 

very good place to visit  
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               COMMERCIAL & MARKETING 

 The WFC 2025 broke the previous viewership י

records in Czechia as the overall TV audience was 

almost double the number from the previous 

ǿƻƳŜƴΩǎ ²C/, rising from an average of 769,000 in 

2017-2023 to 1.6 million in 2025. 

 

 Across the other key markets, the audience י

numbers and reach remained consistent with the 

previous editions, with the cumulative TV audience 

of 5.8 million.  

 

 Streaming coverage was also available on local י

platforms in selected territories, as well as globally 

through the IFF App which registered 21,936 viewing 

hours during the tournament. 

 

 Social media activity on the IFF and WFC channels י

surpassed the previous records with  more than  

19 million impressions and close to 360,000 

engagements. 

 

 

               PARTICIPATION & PERFORMANCE 

Switzerland won its second י -ever gold medal, 

ōǊŜŀƪƛƴƎ {ǿŜŘŜƴΩǎ ŘƻƳƛƴŀƴŎŜ which lasted for nine 

editions of the WFC. 

 

 Lƴ ŀ ŦƛǊǎǘ ŦƻǊ ǘƘŜ ǿƻƳŜƴΩǎ ²C/Σ ƴŜƛǘƘŜǊ {ǿŜŘŜƴ ƴƻǊ י

Finland played in the final, as Czechia finished 

second to win its first-ever silver medal. 

 

 The average age of competitors was 24, while the י

average winning margin stood at 5.6 goals. 

 

 Teams were supported by 108 accredited team י

officials and the competition was officiated by 24 

IFF-appointed technical officials.

COMMERCIAL & MARKETING 

5.8m Cumulative TV 
audience 

  

792h Broadcast time  

(TV & streaming) 

  

19.4m Social media  

impressions 

 

 

 

 

PARTICIPATION & PERFORMANCE 

318 Athletes 

participating 

  

108 Team  

officials 

  

24 Technical  

officials 

 



  

                              7 

EVENT 

OVERVIEW 



 

                         QUANTUM EVENT EVALUATION REPORT | LCC ²ha9bΩ{ ²hw[5 C[hhw.![[ /I!atLhb{ILt{ 202 5 | CZECHIA  

EVENT OVERVIEW 

8 

LCC ²ha9bΩ{ ²C/ Ih{¢{ (1997-2025) 

Year City Nation 

1997 Mariehamn Finland 

1999 Borlänge Sweden 

2001 Riga Latvia 

2003 Bern Switzerland 

2005 Singapore Singapore 

2007 Frederikshavn Denmark 

2009 Västerås Sweden 

2011 St. Gallen Switzerland 

2013 Brno & Ostrava Czechia 

2015 Tampere Finland 

2017 Bratislava Slovakia 

2019 Neuchâtel Switzerland 

2021 Uppsala Sweden 

2023 Singapore Singapore 

2025 Brno & Ostrava Czechia 

 

 

 

 

 

 

 

OVERVIEW 

WFC 2025 built on CzechiaΩǎ ǇǊƻǾŜƴ ǘǊŀŎƪ ǊŜŎƻǊŘ ƻŦ ƘƻǎǘƛƴƎ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŦƭƻƻǊōŀƭƭ ŎƻƳǇŜǘƛǘƛƻƴǎ ǘƻ ŘŜƭƛǾŜǊ a record-

ōǊŜŀƪƛƴƎ ŜǾŜƴǘ ǿƛǘƘ ǘƘŜ ŀƳōƛǘƛƻǳǎ ǘŀǊƎŜǘ ƻŦ ǎƘƛŦǘƛƴƎ ǘƘŜ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǿƻƳŜƴΩǎ ŦƭƻƻǊōŀƭƭ.    

The tournament followed a similar model to the WFC 

2013, also co-hosted by Brno and Ostrava, with the group 

stage and the early play-off round held in Brno, and the 

quarterfinals, semi-finals, medal and placement matches 

all played in Ostrava. 

It is believed t hat the  dual-city format  worked well , 

although it did present the local organisers with 

significant operational challenges: from moving the 

entire operations between the cities mid -way through 

the event and the transport arrangements required to do 

that, to ensuring a consistent level of service at both 

locations. 

The organising team operated with a relatively lean core 

team, supported by the staff of Czech Floorball, 

especially just before and during the event. While  

Czechia has a strong domestic floorball ecosystem, the 

WFC 2025 was seen as a potential boost to grow the 

ǿƻƳŜƴΩǎ ƎŀƳŜΦ 

 

 80+ KPIs were established in relation to the event, both 

in terms of general sport development goals, as well as 

fan experience, marketing and communication 

objectives linked specifically to the delivery of the 

tournament.  

Selected objectives included: 

¶ 9ǎǘŀōƭƛǎƘƛƴƎ ǿƻƳŜƴΩǎ ŦƭƻƻǊōŀƭƭ as an attractive 

sport. 

¶ Developing capacities and capabilities within Czech 

Floorball to support ǘƘŜ ǿƻƳŜƴΩǎ ƎŀƳŜ. 

¶ Growing the membership and coaching base. 

¶ Consolidating and strengthening the position of 

floorball in the wider sports environment and 
society. 

 

The event was strongly supported by the National Sports 

Agency, Czech Tourism, as well as the host cities and 

regions. Brno and Ostrava both provided financial, 

organisational and marketing support. In Ostrava, event 

signage was particularly prominent acro ss public 

advertising boards. 

 



 

                         QUANTUM EVENT EVALUATION REPORT | LCC ²ha9bΩ{ ²hw[5 C[hhw.![[ /I!atLhb{ILt{ 202 5 | CZECHIA  

EVENT OVERVIEW 

9 

 
Starez Arena  

 
Ostravar Arena 

HOST PROFILE 

HOST CITIES 

 Brno hosted the group stage and the early play-off י

matches of the WFC 2025 from 6-9 December 2025. 

With a population of around 400,000, Brno is the 

second largest city in Czechia. It is a regular host of 

major national and international sports events. In 

2026, it will be one of the host cities of the ǿƻƳŜƴΩǎ 

European championships in handball and 

volleyball, while in 2027 it will welcome athletes 

competing at the IFSC Climbing and Para Climbing 

World Championships 

 

 Ostrava, CzechiaΩǎ ǘƘƛǊŘ Ƴƻǎǘ ǇƻǇǳƭƻǳǎ ŎƛǘȅΣ ƛǎ ōŜǎǘ י

known for hosting the annual Golden Spike athletics 

meeting, part of the World Athletics Continental 

Tour. The city has also staged international 

competitions in ice hockey and tennis (a WTA Tour 

event). 

 

 

 

 

VENUES 

ǊƴƻΩǎ Starez Arena. י  is known for hosting 

international competitions in various sports, 

including floorball, volleyball and basketball  

competitions for youth and senior teams. The main 

hall has the capacity of 3,000 seats. A smaller hall 

was also used for select group matches of the WFC 

2025. 

 

Located in Ostrava, Ostravar Arena י  is one of the 

best-known indoor venues in the country, having 

previously hosted the IIHF Ice Hockey World 

Championships, as well as major athletics meetings, 

concerts and cultural events. It can seat up to 11,000 

spectators. 

 

 An adjacent multi-purpose hall, with a capacity of י

500 seats, was also used as the WFC 2025 venue and 

hosted five games. 
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MOST ATTENDED MATCHES  

Match # 

Switzerland ς Czechia (Final) 8,844 

Czechia ς Finland (Semi-final) 5,934 

Sweden ς Finland (3rd place) 5,599 

Netherlands ς Germany (Placement round) 5,317 

Czechia ς Norway (Quarterfinal) 5,129 

Sweden ς Switzerland (Semi-final) 3,889 

Germany ς Poland (9th place) 3,637 

Czechia ς Switzerland (Group stage) 2,850 

Czechia ς Denmark (Group stage) 2,811 

Latvia ς Czechia (Group stage) 2,289 

 

 

 

 

 

 

 

 

 

 

ATTENDANCE 

The WFC 2025 set the new attendance record, with 23,000 more fans than at the previous most -attended ǿƻƳŜƴΩǎ 

WFC in Neuchâtel, Switzerland in 2019 (44,513). Further records were set for the opening day ( 5,715) and the gold 
medal match attendance (8,844).  

 
 Attendance at the home team matches was the key י

factor contributing to the high spectator numbers, 
with the Czechia games attended by an average of 

2,650 fans during the group stage in Brno and 6,636 
spectators since the quarterfinal stage in Ostrava. In 

total, the home ǎƛŘŜΩǎ ƳŀǘŎƘŜǎ attracted 41% 

(27,857) of all spectators. 
 

 Close to one-third of the total attendance (21,364) י
was generated in Brno during the group and early 

play-off stage  (28 games). In Ostrava, the 20 
matches recorded an average attendance of 2,819. 

 ƘŜ /ȊŜŎƘ ǘŜŀƳΩǎ ǎǳŎŎŜǎǎ ōƻƻǎǘŜŘ ǘƘŜ ŀǘǘŜƴŘŀƴŎŜ¢ י 

on the final weekend, with 24,266 fans in attendance 
for the semi-finals and the medal games. 

 
 The school programme had an impact on the י

attendance during selected placement games, 

including Netherlands  ς Germany (5,317) and 
Germany ς Poland (3,637), both amongst the most-

attended matches during the tournament. 
 

fans attended the fan zone in Brno with a 6,500 י  
sports and entertainment programme prepared by 

the organisers.  

CUMULATIVE ATTENDANCE BY DAY 

 

5,710 4,787 

7,699 

3,168 

212 

13,631 

5,981 

10,934 

15,614 

Sat 6 Dec Sun 7 Dec Mon 8 Dec Tue 9 Dec Wed 10 DecThu 11 Dec Fri 12 Dec Sat 13 Dec Sun 14 Dec

TOTAL ATTENDANCE 

67,736 
Cumulative event 

attendance across nine 

competition days 
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2.7%

16.8%

28.3%

32.7%

69.5%

Colleagues

Members of floorball club

Partner / Spouse

Friends

Family

 

 

 

 

 

 

 

 

 

 

 

 

ATTENDANCE 

SPECTATOR PROFILE | RELATIONSHIP WITH FLOORBALL (self-selected) 

 

SPECTATOR GROUP TYPE (self-selected, multiple options) 

 

 

 

 

 

 

3.9%

2.0%

2.0%

6.8%

10.7%

34.9%

40.1%

59.9%

None of the above are applicable to me

Floorball national federation representative

Representative of an event or team sponsor

!ŎǘƛǾŜ ǿƛǘƘƛƴ ŀ ŦƭƻƻǊōŀƭƭ ŎƭǳōΩǎ ŀŘƳƛƴƛǎǘǊŀǘƛƻƴ

Floorball coach or part of team management

Close relative of a competing player

Floorball fan

Floorball player

AVERAGE GROUP SIZE 

 4.0 
Many spectators attended in 
groups, mostly with friends and 

family members. 
 

 

 

 

 

 

The spectator demographic profile below is based on results 

from the intercept survey that queried 1,068 spectators during 

their attendance of WFC 2025.  

GENDER PROFILE 

 
54% 

 
44% 

1.7% of respondents preferred not to say or ǎŜƭŜŎǘŜŘ άhǘƘŜǊέ 

AGE PROFILE 

 

 

 

 

 

27.0%

15.2%

17.0%

19.7%

6.8%

11.4%<18

18-24

25-34

35-44

45-54

55-64

65+ 3%
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TICKETS DISTRIBUTED 

45,777 Tickets distributed  

for the WFC 2025 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TICKETING 

 There were 45,777 tickets distributed in total, of י

which 18,120 were sold and 27,657 were distributed 
free of charge to sponsors, partners, school children 

and students, invited guests and integrated safe 
system. 

 
The tickets went on sale on 11 December 2024 י . 

Nearly 3,000 tickets were distributed by the end of 
December as the first wave of tickets included group 

games of the Czech team. Tickets for all matches 

were released in June 2025, while in September 
2025 additional tickets to the home team matches 

were made available, resulting in the spike in sales. 
 

 Around 22% of all tickets (10,495) were distributed י 

during the event, with 2,782 tickets distributed on 
the day of the semi-finals alone, many of which were 

tickets purchased following CzechiaΩǎ win over 
Finland that took the home side through to the final. 

 
 In total, ticket sales revenue amounted to Yő 8.79 י

million (ϵ0.36m), with the final day accounting for 
40% of the income. This is well above the initial 

ticketing revenue target of Yő 7 million. 

TICKETS DISTRIBUTED BY MONTH (2025) 

4,597

442 232 260 760 1,151

20,197
18,138

before June June July August September October November December

TICKETS SOLD & COMPLIMENTARY 

18,120 Tickets sold 

  

27,657 Complimentary tickets 
distributed 

  
Complimentary tickets were distributed free of charge to sponsors, 

partners, school children and students, invited guests and integrated 

safe system 
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TICKETING | PRICING 
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FINANCIALS 

 The WFC 2025 was close to budget-neutral, with the י

organisers reporting a small deficit of Yő 743,233 
(ϵ30,606), with revenues of just over Yő 66.5 million 

(ϵ2.7 million) and expenditure of around Yő 67.3 
million (ϵ2.8 million). 

 
 The subsidy from the National Sports Agency י

accounted for 60% of the revenues, with a further 
15% coming from public partners (host cities and 

regions). 

Ticketing and marketing revenues contributed י    
Yő 16.5 Ƴƛƭƭƛƻƴ όϵ0.7 million) to the overall income 
(25%). 

 
 Operational costs connected to having two host י

cities and the cost of delivering the final weekend 
programme had a substantial impact on the 

financial outcome which is still considered positive 
for Czech Floorball. 

 

INCOME & EXPENDITURE STATEMENT 

Income  Costs  

NSA Subsidy Yő плΣлллΣллл Transportation, Accommodation and Meals Yő ммΣосуΣнпф 

Public Funding (Host Cities / Regions) Yő млΣлллΣллл Personnel Yő млΣртуΣнлт 

Ticketing Revenues* Yő уΣпнлΣпро Venue Rental Yő млΣлфмΣфтп 

Marketing Revenues Yő рΣоннΣрсп Promotion, Marketing & Media Yő фΣсомΣнст 

Other Revenues Yő нΣтфсΣууу IFF Fee Yő сΣпнпΣонл 

Total income Yő 66,539,904 Fan Experience Initiatives Yő рΣумпΣуфм 

 όϵ2,740,113) Team 2025 (Organisational Support) Yő пΣпопΣфлф 

  Anti-Doping Tests Yő мумΣурс 

  Other costs Yő уΣтртΣпсо 

  Total expenditure  Yő 67,283,137 

   όϵ2,770,720) 

Currency conversion rate (14 December 2025): 1 CZK = EUR 0.04118
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TOURISM | ORIGIN & BED NIGHTS 

HIGHLIGHTS 
 

 The unique spectator attendance at the WFC 2025 is י

estimated at 15,076 ς this excludes children 
attending the event through the school programme. 

 
 Around 49% of all spectators were from the host י

cities, while an estimated 7,726 fans came from 

outside Brno/Ostrava. 
 

 Visiting spectators spent 3.4 days in Brno and/or י
Ostrava, contributing 7,482 bed nights. There were 

many day visitors from Czechia who travelled to 
Brno/Ostrava specifically for the event and returned 

home after the match they attended. 

  
 

 Of those staying in paid accommodation, 90% opted י

to stay in a hotel, with 10% in private rented 
accommodation or guest houses. 

 
 A further 7,859 bed nights were produced by י

accredited participants, bringing the total number 

of bed nights to 15,341 across Brno and Ostrava. 

 

SPECTATOR ORIGIN | PLACE OF RESIDENCE 

49% 
BRNO / OSTRAVA 

36% 
OTHER CZECHIA 

15% 
OVERSEAS 

 

OVERNIGHT VISITORS (SPECTATORS) 

39% 
Visitors who stayed in paid 

accommodation in Brno/Ostrava 

during their visit 

  

7,482 
Estimated number of bed nights 

generated in Brno and Ostrava by 

visiting spectators 

 

 

 

 

 

 

VISITING SPECTATORS 

7,726 
Out-of-town spectators visiting 

Brno/Ostrava (overnight and day 

visitors) 
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ECONOMIC IMPACT 

HIGHLIGHTS 
  
 The total direct economic impact of the WFC 2025 י

has been estimated using spectator expenditure, 

accredited participant expenditure and 
organisational expenditure of the local organising 

committee. 
 

 It is estimated that visiting spectators to the WFC י
2025 spent Yő 39.8 million  όϵ1.6 million ) in total 

whilst in Brno/Ostrava, while accredited personnel 
spent a further Yő 20.2Ƴ όϵлΦуƳύ ƛƴ ǘƘŜ Ƙƻǎǘ cities. 

This includes expenditure on accommodation, 

event merchandise, food and drink, public transport 
and visiting local tourist attractions in  the host 

cities. 

  

 
 Both Brno and Ostrava strongly benefited from י

hosting the event. Of the total impact, Yő 38.7 

million (ϵ1.6 million) can be attributed to Brno and 
Yő  50.5 million (ϵ2.1 million) to Ostrava. 

 

 Expenditure items included within the direct י

economic impact calculation have been generated 

because of the event taking place in the host 
economy, measured as net additional benefit to 

that economy.  

 

DIRECT ECONOMIC IMPACT BREAKDOWN 

Yő 39.8m 
ϵ1.6m 

VISITING SPECTATORS  

EXPENDITURE 

 

Yő 20.2m 
ϵлΦуƳ 

ACCREDITED PERSONNEL 

EXPENDITURE 

Yő 29.1m 
ϵ1.2m 

ORGANISER SPEND  

TOURISM EXPENDITURE 
NET ORGANISATIONAL 

SPEND IN HOST ECONOMY 
 

DIRECT ECONOMIC IMPACT 

Yő 89.1m 
ϵ3.7m 

 

Direct economic impact 

estimated for Brno and 

Ostrava from hosting 

the WFC 2025 
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STAKEHOLDER 

EXPERIENCE 
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OVERALL SPECTATOR EXPERIENCE 

95% 
% of spectators rating their overall 
ŜȄǇŜǊƛŜƴŎŜ ŀǎ ΨDƻƻŘΩ ƻǊ Ψ±ŜǊȅ 

DƻƻŘΩ 

 

 

OVERALL ATHLETE EXPERIENCE 

96% 
% of athletes rating their overall 
ŜȄǇŜǊƛŜƴŎŜ ŀǎ ΨDƻƻŘΩ ƻǊ Ψ±ŜǊȅ 

DƻƻŘΩ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SPECTATOR EXPERIENCE 

 Spectators were overwhelmingly positive about the י

WFC 2025 and their overall experience was much 

stronger than at the previous editions of the WFC. 

 

 Attendees highlighted high-quality organisation י

and overall fan experience . The engagement of 

volunteers and the energy in the venues were also 

praised, with the fans appreciating the impact the 

ŜǾŜƴǘ ƘŀŘ ƻƴ ǇǊƻƳƻǘƛƴƎ ǿƻƳŜƴΩǎ ǎǇƻǊǘΦ 

 

Fans have also identified some י  areas for 

improvement which included catering, parking and 

transport, ticketing systems, and inconsistencies in 

fan zone and in -venue entertainment between 

locations. 

 

SPECTATOR EVENT EXPERIENCE SCORES 

(% SATISFIED) 

Atmosphere during the competition 98% 

Sport presentation 92% 

Helpfulness of staff and volunteers 91% 

Marketing and promotion of the event 91% 

Overall value for money 89% 

Ease of booking tickets 85% 

Event merchandise (selection and quality) 81% 

Entertainment provided at the venue 80% 

ATHLETE EXPERIENCE 

 The WFC 2025 received much praise from the י

athletes and team delegations, with satisfaction 

scores on a par with the highest -rated floorball 

events organised in recent years. 

  

 Athletes were universally pleased about the overall י

organisation standard, praising the atmosphere in 

the venues (in particular during school days and on 

the final weekend) and the quality of the venues. 

 

 However, athletes were split on hosting the WFC in י

two cities, with some noting that travel between 

Brno and Ostrava was not ideal and suggesting a 

one-day break in future editions to allow for 

smoother logistics. 

ATHLETE EVENT EXPERIENCE SCORES 

(% SATISFIED) 

Atmosphere during the games 94% 

Standard of venues and facilities 94% 

Information provided to teams before 

and during the event 
90% 

Quality of the flooring during the games 85% 

Accommodation during the event 84% 

Transportation arrangements to and 
from the event venue 

77% 

Standard of refereeing/technical officials 
you experienced 

66% 

Amazing way to promote, honour and show 

respect for women's sports. Congratulations!  

Spectator Feedback 
 

Please organise more WFCs in the Czechia. 

There is no better atmosphere and spectators 

in the world.  

Spectator Feedback 

 

The ŀǘƳƻǎǇƘŜǊŜ ǿŀǎ ŀƳŀȊƛƴƎΦ L ŎŀƴΩǘ ǘƘƛƴƪ ƻŦ 

much that could have been better. 

Athlete Feedback 

 

The organisation was amazing so shout out to 

the organising team! 

Athlete Feedback 
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& REPUTATION 
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LIKELIHOOD TO RECOMMEND VISITING CITY 

BRNO 

 
OSTRAVA 

 

% of out-of-town spectators that would recommend visiting Brno and 

Ostrava to friends/family 

 

 

 

 

 

86%

71%

CITY SCORE ς BRNO 

92% 
% of visiting spectators rating Brno 
as a ΨDƻƻŘΩ ƻǊ Ψ±ŜǊȅ DƻƻŘΩ ǇƭŀŎŜ ǘƻ 

visit 

 

CITY SCORE ς OSTRAVA 

75% 
% of visiting spectators rating 

Ostrava ŀǎ ŀ ΨDƻƻŘΩ ƻǊ Ψ±ŜǊȅ DƻƻŘΩ 

place to visit 

 

 

 

 

 

 

 

DESTINATION IMAGE 

 Brno and Ostrava both received positive ratings י

from fans attending the WFC 2025, although Brno 
was generally seen as the stronger of the two host 

destinations in terms of atmosphere, attractions 
and overall fan experience. 

 
 Local residents surveyed acknowledged the WFC י

2025 had a positive impact on Brno, with close to 
90% feeling proud about the event being hosted in 

the city and a similar percentage who believed Brno 

should host more floorball events in the future. 

 

 This sentiment was echoed by the residents of י

Ostrava. 95% of them would like Ostrava to play 
host to more floorball events. 

 

 
Photo credit: gotobrno.cz 

 

Photo credit: visitostrava.eu 

 

BRNO/OSTRAVA w9{L59b¢{Ω !Dw99a9b¢ [9±9[{ ²L¢I t9w/9L±95 9±9b¢ Lat!/¢ 

BRNO 

89% 
OSTRAVA 

95% 

BRNO 

89% 
OSTRAVA 

92% 

BRNO 

83% 
OSTRAVA 

87% 

% of residents who would like the city 

to host more floorball events 

% of residents who felt proud about 

WFC 2025 being hosted in the city 

% of residents who believe the event 

had a positive impact for the city 
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CUMULATIVE AUDIENCE 

5.8m 
Total TV viewership based on  
average audience data for the  

WFC 2025 broadcasts 

Number of TV viewers in the 
following territories: Czechia, 

Finland, Latvia, Norway, Slovakia, 

Sweden and Switzerland. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TV & STREAMING SUMMARY 

HIGHLIGHTS 

 The WFC 2025 generated 5.8 million in TV viewership י

and 21 million in TV reach, demonstrating a solid 

ƛƴǘŜǊŜǎǘ ƛƴ ǘƘŜ ǿƻƳŜƴΩǎ ŦƭŀƎǎƘƛǇ ŦƭƻƻǊōŀƭƭ ŜǾŜƴǘΣ 

comparable with the TV audience for the last few 

ŜŘƛǘƛƻƴǎ ƻŦ ǘƘŜ ƳŜƴΩǎ ²C/Φ 
 

 In Czechia, TV audience was around two times י

greater than at the previous few editions of the 

ǿƻƳŜƴΩǎ ²C/ ŀƴŘ ŀŎǊƻǎǎ ǘƘŜ ƭŀǎǘ ǘŜƴ ŜŘƛǘƛƻƴǎ ƻŦ 

ōƻǘƘ ƳŜƴΩǎ ŀƴŘ ǿƻƳŜƴΩǎ ŎƻƳǇŜǘƛǘƛƻƴΣ ƛǘ ǿŀǎ ǘƘŜ 

ǎŜŎƻƴŘ Ƴƻǎǘ ǿŀǘŎƘŜŘ ŜǾŜƴǘ ŀŦǘŜǊ ǘƘŜ ƳŜƴΩǎ ²C/ ƛƴ 

2018, held in Prague.  
 

 In other key floorball markets, the viewership was י

largely aligned with previous years.  

 STREAMING 

 In addition to TV viewership, online streaming י
generated close to 0.5 million live views. Finland, 

Sweden and Slovakia accounted for around 74% of 

all views. 

 

DISTRIBUTION 

 Media rights to WFC 2025 were distributed by IFF in י

selected key territories, including the host country, 

and by Protocol Sports Marketing internationally. 
 

 Czech Television acted as the host broadcaster for י

the event. 

CUMULATIVE TV AUDIENCE COMPARISON IN KEY MARKETS (WFC 2017 ς WFC 2025) 

Event edition Czechia Finland Sweden Switzerland  

WFC 2017 604,000 1,023,000 633,000 305,000 

WFC 2018* 2,013,000 1,593,000 714,653 726,305 

WFC 2019 824,000 1,467,000 717,164 866,695 

WFC 2021 807,000 912,000 1,599,000 360,300 

WFC 2023 840,000 1,332,000 1,118,000 943,000 

WFC 2025 1,593,002 1,375,001 1,314,000 668,133 

* WFC нлму ǿŀǎ ǘƘŜ ƳŜƴΩǎ ²C/ ƘŜƭŘ ƛƴ tǊŀƎǳŜΣ Czechia and has been included in the table for comparative purposes 

KEY DATA 

25 Broadcasters (TV & streaming) 

  

16 Territories (TV & streaming) 

  

792h Broadcast time (TV & streaming) 

 
Data does not include worldwide streaming via the IFF App. 
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 BROADCASTERS  

TV & STREAMING 

Territory  Broadcaster Territory  Broadcaster 

Canada CBC* Norway TV 2 

Czechia Ceskyflorbal.tv* Singapore Mediacorp 

Czechia Czech Television Singapore Channel 8 (Mediacorp)** 

Czechia TV Nova** Slovakia RTVS 

Czechia TV Tipsport* Slovakia TV JOJ* 

Estonia ERR* Slovenia Sport TV 

Finland MTV3** Sri Lanka SLRC* 

Finland Nelonen** Sweden Swedish Television (SVT) 

Finland YLE Sweden TV4** 

Germany Spontent* Switzerland SRF (SRG SSR) 

Kyrgyzstan KTRK* Turkey TRT* 

Latvia Best4Sport Ukraine Poverkhnost* 

Latvia LTV*   

* Streaming only 

** News access only 
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BROADCAST TIME (TV) 

BY TERRITORY (HH:MM:SS) 

 
 

CUMULATIVE AUDIENCE (TV) 

BY TERRITORY 

 

 

LIVE VIEWS (STREAMING) 

BY TERRITORY 

29:50:00

28:05:00

22:46:00

21:15:00

18:02:00

17:23:00

16:39:00

12:05:00

11:52:00

Czechia

Slovenia

Slovakia

Norway

Sweden

Latvia

Switzerland

Singapore

Finland

1,593,002

1,375,001

1,314,000

668,133

581,000

131,750

55,837

31,600

13,075

Czechia

Finland

Sweden

Switzerland

Slovakia

Norway

Slovenia

Latvia

Singapore

139,487

112,340

58,352

52,521

33,127

28,677

24,387

12,920

9,934

2,494

491

Finland

Slovakia

Sweden

Czechia

Germany

Slovenia

Singapore

Canada

Latvia

Turkey

Norway
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TV & STREAMING COVERAGE BY TERRITORY AND BROADCASTER 

Territory  Broadcaster 
TV Streaming 

TV broadcasts 
Broadcast time 

(h) 
TV audience Streams Broadcast time (h) Live views Hours watched 

Canada CBC    48 101 12,920 27,132 

Czechia Ceskyflorbal.tv    48 105 5,700 3,300 

Czechia Czech Television 15 30 1,593,002 15 36 19,821 456,727 

Czechia TV Tipsport    48 105 27,000 43,654 

Estonia ERR 6       

Finland YLE 7 12 1,375,001 8 20 139,487 345,229 

Germany Spontent    16 33 33,127 68,739 

Kyrgyzstan KTRK    48    

Latvia Best4Sport 15 17 31,600 15 32 9,934 20,861 

Norway TV 2 11 21 131,750 11 21 491 25,560 

Singapore Mediacorp 5 12 13,075 5 13 24,387 60,968 

Slovakia RTVS 14 23 581,000     

Slovakia TV JOJ    14 15 112,340 74,731 

Slovenia Sport TV 14 28 55,837 22 46 28,677 60,221 

Sri Lanka SLRC    48    

Sweden Swedish Television (SVT) 8 18 1,314,000 7 19 58,352 154,217 

Switzerland SRF (SRG SSR) 9 17 668,133 9 17   

Turkey TRT    4 6 2,494 3,990 

Ukraine Poverkhnost    27 45   

  104 178 5,763,398 393 614 474,730 1,345,328 


